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The Impact of Using Digital Marketing Tools on Purchasing Behavior
of Private Universities Students in -Amman
Prepared by: Khaled Ibrahim Al-Hunaiti
Supervised by: Dr. Samir Mousa Jebali
Abstract

The current study aimed to clarify The impact of using digital marketing tools on
purchasing behavior of private universities students in -Amman,Noting that here are (9)
private universities in Amman with (43500) Students,and due to big number of study
population ,the researcher used Sekaran Uma Tables to

Determine the sample size; with a number of valid and returned questionnaires for
analysis, reached to (380) questionnaires were distributed electronically due to the
epidemiological situation and the spread of (COVID-19). To determine the problem of
the study, the questionnaire was used as a tool to measure the study variables through
data collection, and descriptive and inferential statistics methods were used to analyze
these data, represented by the arithmetic mean, standard deviation, t-test.

The study concluded the followings: 1- There is an impact of using the following
digital marketing tools (e-mails transmissions, search engines, ad display, YouTube
videos, social networks, in-game advertisements) The impact of using digital marketing
tools on purchasing behavior of private universities students in -Amman 2- There is no
effect of the posting blogs on purchasing behavior of private universities students in -
Amman.

A set of recommendations were made based on the results that were reached, the
most important of them is :the recommendation to improve the ways of displaying ads
using digital marketing tools to attract students, placing more attractive ads within
games, and paying more attention to what organizations publish on their website
because the website of organizations reflects the reality of the organization, and
providing correct information about it, spreading more awareness of some digital
marketing tools such as posting blogs.

Keywords: Using digital marketing tools, purchasing behavior, private universities

students in Amman.
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