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The Impact of trademark on building the image for Cellular
Phones: An applied study from the perspective of university students
at the State of Kuwait
Prepared by
Khaled Taraheeb Al Mutairi
Supervised by
Dr. Younes Moqdadi

Abstract

This study aimed at examining the impact of trade mark on building the
mental image of cellular Phones: An applied study from the perspective of
university students at the State of Kuwait. The descriptive analytical
methodology has been used at the aim of collecting data through the field
study, analyzing and testing the hypothesizes to achieve the study's objectives.

The study's population consists of (8) public and private universities in
the State of Kuwait, with registered students participated in the study equals to
(63571) males and females students.

A stratified random sample consists of (1000) males and females
students has been taken from the public and private universities in the State of
Kuwait. (841) questionnaires available for analysis have been retrieved, which
consist 84.1% of the sample.

The following results have been reached:
I- There is an impact with statistical significancy for the trad mark elements
which are represented by (The name, the logo, and the perceived quality of

the trade mark) on building the mental image, as a dependent variable for



the cellular devices users from the university students in the State of
Kuwait.

The Relationship between the trade mark elements that are represented by
(The name, the logo, and perceived quality of the trade mark) and building
the mental image for the cellular phones users at the university students in
the State of Kuwait is considered strong, as r = 77.6% and the dependent
variables explain 60.3% of the change of the mental image, which indicates
to the significant role of the trade mark that the cellular phone plays in
influencing the mental image at the consumer.

There is an impact with statistical significancy for the trade mark name on
building the mental image at the cellular phones users at the university

students in the State of Kuwait.

The following recommendations have been presented:

- The necessity of choosing more attractive trade marks for the cellular
phones in order to influence the perceptions of the consumers,
especially in the youth group.

- The necessity to be concerned of the trade mark of the cellular phones,
in order to enable the producing companies to deepen the trade mark in
the users minds, because of the influencing ability of the trade mark on
the users perception which increases their purchases due to the trade
marks of the cellular phones.

- The necessity to be concerned of the devices trade mark, in order to
deepen the strength, value and quality of such products, especially
under the severe competition and to guarantee a mark share that is

consistent with the producing companies and t heir objectives.
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