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Abstract

The purpose of this study is to clarify the important role of
advertising towards the advertising attitudes and its impact on buying
behavior of selected consumers. Hence to achieve the goal in measuring the
advertising impact in building the attitudes of advertising and buying behavior
of consumer of the selected group (students of the Middle East University in

Amman, the capital of Jordan).

In order to achieve this goal, this study uses the analytical descriptive
method, which relies on the study of the "phenomenon’ through a field survey
to obtain data from major sources. The needed data was collected through a
questionnaire which was designed according to the scientific steps adopted
for this regard, and the data processing and statistical analysis for testing the
hypotheses to reach the conclusions that will contribute in improving the

practice and even exceed it.

The source of this study was consisted of students from the Middle East
University (2820 students) in the different disciplines of bachelor's and

master stages.



Sample of the study is consisted of (300) students. Total of (300)
questioners were distributed , of these questioners (290) with rate (97%)
were received, no questionnaire was disregarded, number of questionnaires
suitable to the statistical analysis of (290) with the rate (97%), of the total
questionnaires distributed, which is considered acceptable for statistical

analysis.

The researcher has used several statistical treatments described below and
by drawing on the results from (SPSS) for the frequency distributions of the
demographic variables and the descriptive standards of the study variables ,
in addition of testing the main three hypotheses, and their sub-items, while
the study used the program (AMOS) to test the fourth hypothesis and its

sub-items.

The study raises many questions, and formulated hypotheses about the
nature of the relationship and the effect among their variables. The study has
reached several results. The researcher hopes that these results contribute in
solving the problem of the study and to answer its questions, moreover to

test the hypotheses.

The results of this study present the following important issues in regard of

"Smart Phone" on the study segment:

The advertising appeal is high on both levels; emotional and rational taking
into consideration the superlative of the emotional on the rational.

The high importance of advertising attitude.

The high importance of buying behavior.

The results of this study showed that there is an impact with a statistical

advantage on (.05 level for the advertising appeal on buying behavior in



regard of the "smart phone’, and consequently the advertising attitude as a

minor impact.
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