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Abstract 

The Role of the Social Networking Sites in the Elections of 

the Fourteenth Kuwaiti National Assembly(2012)  

Nasser Mohammed Al- Anssari 
 

The problem of the study is to identifying the role played by 

social networking sites "Twitter" and "Facebook" in the 

processes of communication and publicity campaign and 

promotion of ideas and slogans during the elections 

campaigning of the fourteenth Kuwaiti National Assembly 

during the period (January 2012 to the second of February 

2012). The main question of the study is: "How was the use of 

social networking sites "Twitter" and "Facebook" in the 

elections campaigning of the fourteenth Kuwaiti National 

Assembly?". 

The study used the descriptive method and the field survey of a 

stratified random sample consisted of (378) respondents of 

various professional groups in Kuwaiti society and was confined 

to users of any of the sites, or both. The study found a set of 

results including: 



  

1 - The use in order to identify the political events came in the 

first order between uses of social networking sites, while the 

second order in the use of the objectives of social networking 

with friends and family. 

2 - The motivation to use electorate Kuwaitis to social 

networking sites "Twitter" and "Facebook" in communication 

with candidates or identify programs and slogans election, came 

"in order to identify some of the candidates and their slogans 

and their platforms" while the motive "curiosity and see what is 

going on in the political arena" in the second order. 

3 - The majority of respondents believes that the use of social 

networking sites in the campaign was an important and 

effective. 

4 - The majority of respondents believe that the use of the social 

networking sites in the parliamentary elections "has increased 

the participation of youth in the election process of the 

fourteenth  National Assembly" and felt that this use of the 

majority "has encouraged the people to involve and  to 

participate in the process of dialogue and the election." 



  

5 - The majority of the respondents believe that the use of social 

networking sites, "fueled the competition between the media to 

cover the election campaign" and "increased the importance of 

other media and increased the credibility and spread." 

6 - There is no difference of statistical significance between the 

level of satisfaction of the voters on social networking sites and 

use them to communicate with the candidates for the election of 

the National Assembly is due to the variables (gender) and 

(work / function), while these differences appeared for the age 

groups (43 and over) and for educational level (high school or 

less). 
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Item-Total Statistics 

 Scale Mean if Item 

Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

q6 132.31 354.102 .464 .924 

q7 134.17 365.142 -.026- .930 

q8 133.24 352.561 .372 .926 

q9 133.27 355.428 .387 .925 

q10 133.24 352.487 .517 .924 

q11 133.31 354.102 .464 .924 

q12 133.51 353.195 .458 .924 

q13 133.34 355.863 .392 .925 

q14 133.42 351.316 .496 .924 

q15 133.74 344.214 .551 .923 

q16 133.94 350.895 .379 .926 

q17 133.97 349.410 .424 .925 

q18 133.34 349.923 .553 .923 

q19 133.35 351.597 .549 .924 

q20 133.29 346.683 .639 .923 

q21 133.57 347.275 .580 .923 

q22 133.79 348.016 .503 .924 

q23 133.87 352.267 .386 .925 

q24 133.10 354.537 .383 .925 

q25 133.48 352.823 .479 .924 

q26 133.28 350.829 .588 .923 

q27 133.40 350.002 .523 .924 

q28 133.72 349.065 .445 .925 

q29 133.30 347.931 .614 .923 

q30 133.45 344.651 .626 .923 

q31 133.59 349.076 .471 .924 

q32 133.30 349.591 .497 .924 

q33 133.27 348.113 .613 .923 
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q34 133.44 348.274 .568 .923 

q35 133.48 349.014 .526 .924 

q36 133.57 349.535 .562 .923 

q37 133.45 351.903 .520 .924 

q38 133.47 346.091 .620 .923 

q39 133.44 346.317 .636 .923 

q40 133.67 349.501 .531 .924 

q41 133.54 351.060 .501 .924 

q42 133.72 354.410 .456 .924 

q43 133.76 355.462 .366 .925 

q44 133.22 352.697 .426 .925 

  
  

  

 


