h gl gl A gl 3
MIDDLE EAST UNIVERSITY

Oatlal) catlaal) g dBaa 5 cplaall ¢l g
Ige ) ay) Laalaal) il jleal Adlall clild) atdicia y
8 gl Aailh e

The Extent of Cognition by Accountants, Auditors,
Financial Analysts and Financial Statement Users
to Creative Accounting Practices on Cash Flow
Statement

ddUal) dae)

aled (o) tees daas glwia
J5SA al p
fasladl b ivald) da s e Jgeaal el Yl Allu ) o3 Cuad
Jagai) g Apailaal) anid
Jls) 4

b 54 daala

2013 - 2012 S Juadl



s 04l

t alafgsf s dass g luse U

il Ga et ¥ Ll Cibaball Jang (5580 Aasls asl
Agimall Claspally Cliagdl gl ccladaiall ) ccloSall Lo gy 1§,

galls e Aaledl culidyally SlasiL

E.Ln‘i_,ﬂ Aw iy S n-L,n;ln H q;-_-..um':“

%&J\p\( o

2013 / \ /N @ gl



AZBlial) dipd )8

Cellaally Gpddtally Cenelaall Sl ede "1 Lgdlgie g Al ela Lkl g
doild , Lo duc)isy) dudaall Clusload Ll it cratiicugy oellall
o " geetiilf Lﬁi-lﬂf

2013 [ 6/ 2 Fasb il

g ailf L bdlialf disd ¢ luaef

....... J*_/f_éﬁ Laagiy laadlae e e dalud @ gasal)

.Es.x,..-'-.';: I,_l.:. G E P dgana cdahalllae dalul @ gaga0









4-2 1-1
6-4 2-1
7-6 3-1
9-7 4-1
9 5-1
10 6-1
13-11 7-1
13 8-1
14 9-1
15
19-16 1-2
21-19 2-2
23-21 3-2




25-23 4-2
26 5-2
28-26 6-2
30-28 7-2
32-30 8-2
33-32 9-2
36-33 10-2
42 -37 11-2
45 -42 12-2
50 - 46 13-2
60 - 50
66 - 60 15-2
67
71-68
91-72
92-91
94 1-3
96 -94 2-3
96 3-3
97 4-3
98 - 97 5-3
99 -98 6-3
100 7-3
106 - 103 1-4
118 - 107 2-4




125-118

131-127

134 -132

138 -135

141 -139

146 - 142

(1)

147

(2)

148

(3)

149

(4)




65 - 63 (1-2)
96 (1-3)
103 (1-4)
104 (2-4)
105 (3-4)
106 (4-4)

108 - 107 (5-4)
109 (6-4)
110 (7-4)
111 (8-4)

113 - 112 (9-4)

116 - 114 (10-4)

11-4

118 - 117 ( )

119 (One sample t- test) (12-4)




(One sample t- test)

120 (13-4) sl
(One sample t- test)
(14-4)dsl
121
Multiple )
(Regression
122 (15-4) Jsl
(One way Anova)
123 (16 -4) Jsl
(One way Anova)
(15-4) sl

124




10

(1-1)

48

(1-2)




(261)



Abstract

The Extent of Cognition by Accountants and Auditors and Financial
Analysts and Financial Statement Users to Creative Accounting
Practices on Cash Flow Statement
Prepared by Mayssa Abu Tammam
Supervised by
Dr.Osama Omar

This study aimed to identify the scope of creative accounting in the cash
flow statement, and therefore to identify creative accounting practices and
methods used in the cash flow statement through field study in industrial
companies. In order to achieve the objective of the study and testing of
hypotheses, the researcher dealt with two types of data secondary and primary
data, and consisted of a sample of (261) responses.

The results of the study pointed the existence of the effect of the use
of practices and creative accounting methods on the reliability of data and
appropriate cash flow statement. As it turns out that there is a perception
among accountants and auditors, financial analysts, and users of financial
statements to creative accounting methods on the cash flow statement. The
results also pointed out the absence of statistically significant differences
between the study sample about the perception of accountants, auditors,
financial analysts and users of financial statements with the procedures that
can be used to reduce the effects of creative accounting in the preparation of
the statement of cash flows. Moreover, the results of the study described
practices used creative accounting methods in the preparation of cash flow
statement.

In light of the results, the study recommended issuance of additional
laws and regulations that help to detect creative accounting practices, and
impose severe penalties on preparers of financial statements for industrial
companies who are practicing creative accounting in all its forms.

The study increases awareness and understanding of how to clarify the
creative accounting methods, so as to indicate harm reduction practices and
combat proper means.
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