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Abstract

This study aimed to identifying the impact of social media networks usage
on customers’ knowledge, customers’ acquisition, and customers’ retention, a case
study in MarkaVIP Company. The study population consisted of all employees in
Marka VIP Company. In order to achieve the study objectives, a questionnaire was
designed and developed consisted of (39) items. Because the study population is
small a decision was taken to survey all the study population. Out of 100
guestionnaire were distributed to the study population, 98 questionnaire were
retrieved which represents (98%) response rate. The study arrived to a set of

important results as follows:

There is a Significant statistical impact for Social Media Networks
(Facebook, Twitter, Youtube) on Customers' Knowledge at (o < 0.05) level. There
Is a significant statistical impact for Facebook on Customers' Acquisition at (a <
0.05) level, while There is no significant statistical impact for Twitter and Youtube

on Customers' Acquisition at (a< 0.05) level. There is a significant statistical



impact for Social Media Networks (Facebook, Twitter, Youtube) on Customers'
Retention at (o< 0.05) level.

Based on the study results, a set of recommendations were offered among
the most are: the MarkaVIP Company’s managers should increase the effective
use of Social Media Networks to get information about their current and potential
Customers. Marka VIP managers should focus on Facebook to acquire new

customers, and retain their existing customers.

Keywords: Social Media Networks, Facebook, Twitter, Youtube, Customers

Knowledge, Customers Acquisition, Customers Retention.
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