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The Implementation Degree of the Logo Design Criteria for
Advertising Agencies in Jordan
By
Ahmad Al Fandi
Supervised by
Ahmad Husain Ibrahiem Waseif
Abstract

The study aimed to know the Implementation of logo design criteria
for advertising agencies in Jordan, where the researcher adopted the
analytical descriptive method in conducting this study to suit the purposes of
the study. The study community may be from all the designers of advertising
agencies - (21). The researcher conducted the comprehensive survey through
the distribution of 55 "checklists”, all of which were retrieved. After

checking, they were found to be valid for statistical analysis purposes.

A number of statistical methods were used to suit the objectives of the
study, descriptive statistics, one sample T-test, and the stability coefficient
of the Cronbach Alpha study. The results of this study showed that the level
of Implementation of advertising agency logo design standards in Jordan Has
come within the relatively high level from the point of view of the sample
members. The study found several recommendations for researchers and
advertising agencies to enrich the content and to inform the advertising
agencies of the results to develop important strategies that increase the
Implementation degree of the logo design criteria. The most important of

these recommendations is that before designing the logo, the designer should



study and understand the agency's activity, the design of the logo must not

confuse the target audience, the

Study recommended the need for future studies on new trends in the
design of advertising agencies logo, and compare their standards with

traditional logos.

Keywords: logo, advertising agencies, logo design standards, logo

design.
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